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The Art of 
Marketing 
Storytelling 
People do not buy goods 
and services.  
 
They buy relations, 
stories, and magic.  
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BUILDING OUR COMMUNITY 
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Digital 
Membership 

2023 Membership: 
o U.S./Digital: $45/year 
o Canada:  $55/year 
o International: $65/year 

 

November 2023: Reduced to $35/year for 
2024 

 

Results So Far: 1,875        3,010 

 



STAMPed: NextGen 
Philately 
Target Audience: 

• Ages: 20-50 

• Gender: 60% female/40% male 

• Collecting Experience: 50% beginners/50% non-
traditional collectors 

• Digital natives: mobile, diverse, connected, 
flexible 

Elements 

• Digital Magazine: Quarterly, free, shareable 

• Online platform: Collecting resources & 
hobby information 

• Community: Connect with peer enthusiasts, 
video meetups, educational opportunities 

• To learn more: stamped.pub 



STAMPed: Business 
Model 

Seed Funding for Two Years 
Free: $25,000 (Donor Driven) 

 

Fundraising: $12,800+ 

 

Goal: Sustainable by Year 3 
(1,000+ premium members) 

 



Through All Things, 
Teach 



Learning without 
Limits: Objectives 
 

Key Goals 
o No Limits: Not limited by location, 

time, or physical limitations 

 

o Consistent:  Year-Round v. Events 

 

o Education 365: Always available 

 

o Relevant: Meet the needs of 
collectors 



Learning without Limits: 2024 
• Large donation pledged to build an online 

learning platform 

• Additional fundraising to reach $200,000 total 
goal 

• Digital Forward 

• Target three audiences: 
1. Beginners: Micro-credentials (Free for all) 

 
2. Intermediate: Communal learning. Longer 

form, shared experience, and problem 
solving together 
 

3. Community: Storytelling and sharing the 
“APS Experience”  



COMING SOON 



GREAT 
AMERICAN 
STAMP SHOW 



Questions? 

Scott D. English, 
FRPSL 

Executive Director 

scott@stamps.org 

(814) 933-3814 
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